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A GUIDE TO INTERPRETING AND UTILIZING THE FINDINGS EFFECTIVELY
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Consider the Context
• Data is segmented by organization type (association vs. corporation) to highlight differences in structure, 

resources, and strategy. Compare accordingly.

Use for Benchmarking
• Identify where your PAC aligns with or diverges from peer practices in areas such as staffing, leadership 

engagement, compliance policies, disbursement patterns, and fundraising effectiveness.

Spot Trends Over Time
• Note areas of change compared to previous studies - such as shifts in age, compensation, or executive 

engagement - to inform long-term planning.

Support Strategic Conversations
• Use the findings to guide internal discussions with leadership, PAC boards, and cross-functional teams. Highlight 

opportunities to evolve operations or strengthen transparency.

Customize to Fit Your Culture
• No two PACs are identical. Use this report not as a prescription but as a framework for reflection and adaptation.



METHODOLOGY

37%

67%

Association Corporation

Trends in Business Political Action 
Committees is a qualitative online 
study of America’s top business 
political action committee 
activities during the 2023-2024 
election cycle.

Field Dates: February 4, 2024 – March 28, 2024

Participation: 37% Association / 67% Corporation
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PLEASE DESCRIBE YOUR TYPE OF ORGANIZATION.

16%
13%

5%

67%

Individual Trade (Professional)
Association

Corporate Trade Association
with corporate members

Corporate Trade Association
with individual and corporate

members

Corporation
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FUNDRAISING

7



TOTAL RECEIPT BREAKDOWN

5%

19%

14%

33%

29%

7%

14%

9%

14%

9%

26%

21%

$0 - $99,999 $100,000 - $249,999 $250,000 - $499,999 $500,000 - $749,999 $750,000 - $999,999 $1,000,000 - $1,999,999 $2M+

Association Corporation

Average PAC Receipts: $1,357,511
Median PAC Receipts: $1,042,676
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DID 2023-2024 RECEIPTS INCREASE OR DECREASE 
FROM THE 2021-2022 ELECTION CYCLE?

58%

16%

26%

0%

56%

23%
19%

2%

Increase Decrease About the same This was my organization's first year

Association Corporation
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DID 2023-2024 RECEIPTS INCREASE OR DECREASE 
FROM THE 2021-2022 ELECTION CYCLE?

19%

-9%

15%

-15%

Association Average Increase Association Average Decrease Corporation Average Increase Corporation Average Decrease
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WHAT WAS THE AVERAGE ANNUAL INDIVIDUAL 
CONTRIBUTION YOUR FEDERAL PAC RECEIVED FROM 
MEMBERS/EMPLOYEES?

$556 

$897 

Association Corporation
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AVERAGE ANNUAL CONTRIBUTION TREND

$353 $345 $351

$427

$614
$576

$646

$521

$632

$783 $794

y = 45.636x + 275.45

$0

$100

$200

$300

$400

$500

$600

$700

$800

$900

2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Average Contribution Over Time: $549
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ABOUT WHAT PERCENT OF YOUR 
MEMBERS/EMPLOYEES CONTRIBUTED TO YOUR 
FEDERAL PAC IN THE 2024 CYCLE?

12% 12%

Association Corporation
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AVERAGE ANNUAL PARTICIPATION 
TREND

18%
19%

16%

13%

17%
18%

17%
16%

15%

12% 12%

y = -0.005x + 0.1873

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

20%

2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Average Participation Over Time: 16%
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WHAT WAS THE AVERAGE COST PER DOLLAR 
RAISED FOR YOUR PAC OPERATION?

$0.33

$0.27

Association Corporation
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AVERAGE COST PER DOLLAR RAISED 
TREND

24% 25%

30%

46%

38%
40%

31%

36%

27%
29% 30%

y = 0.0009x + 0.3182

2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Average Cost Over Time: $.32
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WHAT MONTHS DO YOU RAISE THE MAJORITY 
OF YOUR FUNDS DURING THE YEAR?

35%

47%

59%

35%

41% 41%

29%

6%

35%

59%

47%

29%

18%

32%

47%

39%

26% 26%

18% 18%

37%
39%

18%
16%

January February March April May June July August September October November December

Association Corporation
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DOES YOUR ORGANIZATION PROVIDE PAC 
CHARITABLE MATCH AS AN INCENTIVE FOR 
DONORS TO PARTICIPATE?

24%

76%

50% 50%

Yes No

Association Corporation
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WHAT IS THE RATIO OF THE MATCH OF THE 
DONOR’S CONTRIBUTION TO THE CHARITY?

88%

99%

Association Corporation
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IN ADDITION TO SOLICITING ELIGIBLE EMPLOYEES, 
DOES YOUR COMPANY ALSO SOLICIT ANY OF THE 
FOLLOWING:

0%

5%

0%

26%

Retirees Spouses/Families Shareholders Board of Directors
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DO YOU MAINTAIN A SOFT DOLLAR ACCOUNT 
FOR USE IN POLITICAL ACTIVITIES?

53%
47%

11%

89%

Yes No

Association Corporation
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WHAT PERCENTAGE OF THESE SOFT DOLLAR FUNDS 
SUPPORT THE FOLLOWING EXPENDITURES?

9%

20%

14%

6%

13% 13%

9% 8%

3% 4% 3%

0%

45%

15%

3%

13%

0% 0%

3% 4%

9%

5%

0%

5%

State and local
campaigns where
permitted by law

General PAC
operations

Gift Programs Employee salaries Issue advocacy
efforts

Other Communications /
Fundraising (other

than video
production)

Consulting Fees PAC Compliance State and local
party committees
where permitted

by law

Video Production Technology
(database, email
deployment, etc.)

Association Corporation
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DO YOU SOLICIT FUNDS FOR YOUR SOFT 
DOLLAR ACCOUNT?

13%

88%

100%

0%

No Yes

Association Corporation
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BASED ON YOUR EXPERIENCE, PLEASE TELL US HOW 
EFFECTIVE YOU BELIEVE EACH OF THE FOLLOWING 
METHODS ARE IN RAISING FUNDS.

78%

69%

85%

92%

75%

38% 38%

53% 54%

31%

54%
58% 57%

23%

8%

89%

82%

73%

53% 55%

68%

55%

26% 25%

32%

19%
15%

6%
10%

16%

Email
solicitation

One-on-one
solicitation by

PAC staff

One-on-one
solicitation by

volunteers

Dinners,
receptions or

other food
events

Dues
billing/Payroll

deduction

Use of virtual
events

Small group
meetings

Special
events, such
as sporting,
cultural or

other

Raffles,
auctions or
giveaways

Gift programs Volunteer
telephone

calls

Club
memberships

Direct mail Professional
telephone

calls

Other digital
media

solicitations

Association Corporation
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IN YOUR EXPERIENCE WITH FUNDRAISING EFFORTS, WHAT 
TYPES OF RECOGNITION OR BENEFITS DO YOU BELIEVE ARE 
MOST EFFECTIVE AMONG DONORS?

85%

93%

67%

79%

93%
87%

67%

50%

94%

43%

28%

83%

69%
74%

69%

35% 33%
39%

46%

21%

33%

9%

Invitations to
events

Opportunities to
network with

peers

Insider
information

regarding politics

Opportunities to
meet/network

with public
officials

Public
recognition, such

as names on
signage

Lapel pins or
ribbons

Thank you letters Gifts, such as
coffee cups or

other
promotional

items

Public
recognition, such

as names in
invitations, ads or

publications

Photo
opportunities

Certificates or
awards

Association Corporation
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WITHIN YOUR ORGANIZATION, WHICH OF THE 
FOLLOWING DIRECTLY PARTICIPATE IN SOLICITING 
PAC FUNDS?

64%

79%

86%

21%

29% 29%

21%

0%

95%

74%
71%

45%

29%

16%
13%

3%

Senior Executive /
Association Leadership

President and / or CEO National PAC Board Business Unit Leaders /
Regional Association

Volunteers

Peer Recruiters / Mid-Level
Managers

State and Local Managers /
State and Local Association

Leadership

State and / or Local PAC
Board

None of the above

Association Corporation
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HOW WOULD YOU RATE YOUR EXECUTIVE LEADERSHIP 
TEAM’S UNDERSTANDING AND SUPPORT OF THE PAC’S 
EFFORTS AND CORE MISSION?

7%

14%

78%

14%

0%

29%

71%

31%

1-4 5-7 8-10 10

Association Corporation
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HOW OFTEN DOES A SENIOR MEMBER OF THE GOVERNMENT 
AFFAIRS TEAM DIRECTLY DISCUSS THE EFFORTS OF THE 
PAC WITH SENIOR OFFICERS OF THE ORGANIZATION?

7%

29%

7%

36%

21%

0%

42%

24%

18%

3%

8%
5%

Quarterly Monthly Annually Weekly Only when asked Other

Association Corporation
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WHAT IS YOUR PAC BOARD 
COMPOSITION?

36%

14%
21%

29%

57%

43%

0% 0% 0% 0%

79% 79%

53%

37%

21%
16%

21%

13%
8%

0%

Head of
Government

Affairs

Executive
Leadership Team
members (other

than CEO)

Mid-level
management

(Non-C-Suite or
executive level

positions)

Lobbyist(s) Other CEO Head of
Sales/Marketing

Head of
Corporate

Communications

Head of Diversity
and Inclusion

We don't have a
PAC board

Association Corporation
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DISBURSEMENTS
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DID YOUR ORGANIZATION GIVE TO ANY 
OF THE FOLLOWING IN THE 2024 CYCLE?

100%

77%

54%

69%
62%

23%

38%

25%
31%

0%

87%

64%
68%

55%

40%

29%

18% 16%
9% 10%

Leadership PACs National party
committees

State or local
campaigns and/or

committees

Debt retirement Special elections Inaugurals Conventions 527 committees Recount efforts Other

Association Corporation
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DID YOUR PAC ENGAGE IN IN-KIND FUNDRAISING 
ACTIVITIES FOR FEDERAL CANDIDATES IN 2024?

85%

15%

95%

5%

No Yes

Association Corporation
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DOES YOUR ORGANIZATION HAVE A FORMAL DIRECT 
GIVING PROGRAM WHEREBY MEMBERS/EMPLOYEES CAN 
MAKE DIRECT CONTRIBUTIONS TO CANDIDATES?

13%

88%

11%

89%

Yes No

Association Corporation
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DOES YOUR ORGANIZATION ALLOW DONORS TO EARMARK 
THEIR CONTRIBUTIONS FOR A SPECIFIC POLITICAL PARTY?

15%

85%

16%

84%

Yes No

Association Corporation
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WHAT WAS THE AMOUNT OF YOUR AVERAGE 
CONTRIBUTION TO U.S. HOUSE CANDIDATES 
DURING THE LAST ELECTION?

$2,944 
$3,094 

Association Corporation
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WHAT WAS THE AMOUNT OF YOUR AVERAGE 
CONTRIBUTION TO U.S. SENATE CANDIDATES 
DURING THE LAST ELECTION?

$3,702 
$3,924 

Association Corporation
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WHAT PERCENT OF YOUR DISBURSEMENTS WERE 
MADE TO ALL ORGANIZATIONS AND COMMITTEES 
THAT ALIGN WITH:

46%

0%

53%

40%

1%

59%

Democrats Other Republicans

Association Corporation
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ABOUT WHAT PERCENT OF THE CANDIDATES YOU 
MADE DISBURSEMENTS TO WON THEIR ELECTION?

90%

93%

Association Corporation
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ABOUT WHAT PERCENT OF YOUR BUDGET 
WENT TO INCUMBENTS?

88%

95%

Association Corporation
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ABOUT WHAT PERCENT OF YOUR BUDGET 
WENT TO OPEN SEATS?

13%

7%

Association Corporation
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DOES YOUR COMPANY HAVE A RULE OR POLICY 
PROHIBITING CORPORATE POLITICAL EXPENDITURES?

37%

63%

Yes No
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DOES YOUR ORGANIZATION HAVE A POLICY FOR ASKING 
FOR RETURNED CONTRIBUTIONS FROM CANDIDATES?

15%

85%

16%

84%

Yes No

Association Corporation
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DID YOUR ORGANIZATION REALLOCATE ANY 
PLANNED DISBURSEMENTS TO CANDIDATES FOR 
OFFICE DUE TO ETHICS CONCERNS?

37%

63%

42%

58%

Yes No

Association Corporation
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HOW FREQUENTLY DOES YOUR ORGANIZATION 
REVIEW YOUR GIVING CRITERIA?

0%

69%

15% 15%

39% 39%

16%

5%

Annually Election cycle Other Quarterly

Association Corporation



WHICH OF THE FOLLOWING ASPECTS OF YOUR PAC'S 
OPERATIONS ARE PUBLICLY DISCLOSED ON YOUR 
COMPANY’S WEBSITE?

58%

21%

50%

32%

42%

24%

Criteria for political
contributions (giving

criteria)

Criteria for solicitation
(solicitation criteria)

Amounts contributed to
recipients

Titles of contribution
recipients

Names and titles of PAC
board members

None of the above



DEMOGRAPHICS
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IN POLITICS TODAY, DO YOU CONSIDER YOURSELF A …

38%

23%

38%

32% 32%

37%

Total Democrat Total Independent Total Republican

Association Corporation
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HOW MANY YEARS HAVE YOU BEEN IN YOUR 
CURRENT JOB?

25%

41%

27%

6%

29%

42%

24%

5%

3 years or less 4 – 10 years 11 – 20 years More than 20 years

Association Corporation
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NOT INCLUDING YOURSELF, HOW MANY PEOPLE OR EMPLOYEES 
WORK WITH YOU AND ARE DEDICATED TO OR SPEND A LARGE 
PERCENTAGE OF THEIR TIME SUPPORTING YOUR PAC OR COMMITTEE 
ACTIVITIES?

42%

25%

0%

8%

17%

8%

53%

18%

26%

0%
3%

0%

0 1 2 3 4 5+

Association Corporation
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HOW OLD ARE YOU?

43.6

42.6

Association Corporation
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PLEASE INDICATE YOUR GENDER.

54%

46%

0% 0% 0%

74%

26%

0% 0% 0%

Female Male Non-binary Prefer not to say Other, please specify

Association Corporation
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WHAT IS YOUR ANNUAL TOTAL 
COMPENSATION?

9%

0%

45%

18% 18%

9%

3% 3%

31%
33%

14%
17%

$75k - $99k $100k - $124k $125k - $149k+ $175k - $199k $200k - $249k $250k+

Association Corporation
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DISCUSSION ITEMS
General Strategy & Benchmarking

Which of these findings surprised you the most - and why?
Where does your PAC differ most significantly from the trends shown here?
What’s one area where you feel your PAC is ahead of the curve? One where 
you might have an opportunity to grow?

Engagement & Fundraising
What fundraising method has been most effective for your PAC - and is it 
reflected in this data?
How do you determine who participates in solicitations at your 
organization? Is that structure working well?
How do you use recognition or incentives to drive donor engagement? 
Could your approach be updated based on this data?

Leadership & Internal Alignment
How would you rate your executive leadership’s support for the PAC, 
compared to what we saw in the slides?
What are some ways your government affairs team keeps senior leadership 
informed and engaged in PAC efforts?
Have you seen shifts in leadership support over time? What contributed to 
those changes?

Open-ended / Future-Focused
What’s one idea you’re walking away with today that 
you’d like to explore further within your organization?
If you could improve just one aspect of your PAC in 
the next 12 months based on these findings, what 
would it be?
What kinds of questions or benchmarks would you 
like to see added in the next version of this survey?
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THANK YOU
For more information about this study 

or to receive additional copies, please contact:

Trey Richardson
Managing Partner

202-841-3573
trey@sagac.com

Chad Taylor
Head of Strategy and Planning

918-527-4098
chad@sagac.com

www.sagac.com
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